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About this document

Release

This document relates to the following releases/versions:
e Inxmail Professional 4.3

e  Microsoft Dynamics CRM 2011

Integration version: 1.0.9.0

Target group

This document is intended for users who use Inxmail Professional as an integrated solution for Microsoft
Dynamics CRM 2011.

Additional Information and documents

For a detailed description of the functionality of Inxmail Professional, see the Inxmail Professional User
Manual and online help. The User Manual is supplied with Inxmail Professional as a PDF document. It is
also available for download from the Inxmail Community at
http://community.inxmail.de/wdefault/wlogin/index.php.

The Inxmail Community offers a range of other documents for Inxmail Professional users including how tos
and documents for administrators, for example, installation manuals.

Typographic conventions

Formatting Use
User interface Words formatted in italics relate to elements of the Inxmail Professional user
interface

Code Text formatted in this style represents program code


http://community.inxmail.de/wdefault/wlogin/index.php
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1 Inxmail Professional for Microsoft Dynamics CRM

The Inxmail Professional for Microsoft Dynamics CRM 2011 Connector expands the functionality of
Microsoft Dynamics CRM 2011 by adding a facility to implement professional email marketing campaigns.

‘_’! Microsoft . .
‘Dynamics CRM 2011 Inxmall @
PROFESSIONAL 4
e == e e
= = = you over the phone!
Ei, Yes, please call me back! |
Transfer iT £ :IE L -
e recipient data = o
Mailing ‘call-back service' Recipient data Create and sendmailing with
campaign activity integrated call back link
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We would be happy to advise
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== Copy of the mailing
Bounce addresses
Leads

Unsubscriptions
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Fig. 1: Inxmail Professional for Microsoft Dynamics 2011

You can create your campaign activity as usual in Microsoft Dynamics CRM 2011. While doing so, simply fill
out the appropriate additional Inxmail Professional fields. Then start the recipient transfer (that is, the
transfer of your contacts and leads) to Inxmail Professional.

The campaign activity is created as a mailing list in Inxmail Professional. The recipient data can be found in
the recipient list of this mailing list.

You can create your mailing (newsletter) in Inxmail Professional and send it to the recipients.

You can specify that the following should automatically be transferred back to Microsoft Dynamics CRM
2011 after the mailing is sent:

e A corresponding email activity is created in Microsoft Dynamics CRM 2011 for each recipient who
received the mailing. In addition to the mailing subject, this can also contain the (impersonal) sent
mailing.

e The recipient reactions are saved to the mailing in Microsoft Dynamics CRM 2011 for each recipient
(for example, the recipient’s click and opening rate, bounce address or unsubscription).

You can also bring up a report on the key figures of the sent mailing directly in Microsoft Dynamics CRM
2011.
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Campaign activity

To be able to send a mailing (newsletter) with Inxmail Professional, you must first create a campaign activity
with the ‘Inxmail Professional’ channel in Microsoft Dynamics CRM 2011. This will automatically create a
mailing list in Inxmail Professional.

Next, assign one or more target marketing lists to this campaign activity to specify the recipients (that is,
contacts and leads) to which the mailing is sent. Start the transfer of the recipient data to Inxmail
Professional manually.

2.1 Creating an Inxmail Professional campaign activity

1.

3.

Select Marketing > Campaigns in Microsoft Dynamics CRM 2011 to open your campaign and select
your campaign in the list.
The campaign opens in a new window.

In the campaign, go to Related > General and click Campaign activities. Then click the ~ Add new
campaign activity button.
A window appears.

L4 Microsoft Dynamics CRM Technical Consulting @

ﬁ Campaign Activity Customize Inxmail GmbH - &
% 2

H S0 B ©
b X

Save  Save & Include Distribute Campaign Close Campaign Collaborate Process Data  Transfer Request
Clase - Activity Activity - - - recipients repaort
Save Actions Inxmail
Information Ejj Campaign Activity - ||
Campaign Activity ’ NEW

Registerkarte “Konflikte

Inxmail Professional = Campaign ﬂacti\!ity

Motes
Parent Campaign™ | [# New Produ =[] Status Reason
Related Channel T Type Research w
4 General Subject *
|
4 Processes
=] Owner * £ Technical Consulting =
OQutsource Vendars =
Scheduled Start [Fv| Actualstar v
Scheduled End [MBy| ActualEnd v
Budget Allocated £ Actual Cost £
Priarity Mormal v Currency ¥ Eurg ﬁ

Anti-Spam Setting: Exclude marketing list members if contacted within set time [,

Status Open

Fig. 2: Add new campaign activity

Specify the following in the Campaign activity area:
a. Select the ‘Inxmail Professional’ channel.

b. Enter a meaningful name for the campaign activity in the Subject field.
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Microsoft Dynamics CRM 2011 automatically applies the subject as the name of the mailing list.
4. Specify the following in the Inxmail Professional area:

a. Specify the name under which the mailing list will be created in Inxmail Professional in the List
name field. This field is already prefilled with the subject name of the campaign activity. You can
change this name.

If you specify a name of an existing mailing list used for a campaign activity in Inxmail
Professional, the system will correct the mailing list name you entered in the List name field.

b. Specify the sender email address to be used for the mailing.
Specify the email address to which any replies to the mailing should be sent.

Use the Create email activity drop-down list to select if the mailing should be saved as emalil
activity in Microsoft Dynamics CRM 2011 (see Email activities, page 12).

You can select from the following options:
e None: The mailing is not saved as email activity.

e Subject: The subject of the campaign activity is saved as the email activity for each recipient
to which the mailing is sent.

e Complete: The subject of the campaign activity is saved as the email activity for each recipient
to which the mailing is sent. The sent mailing is also saved. However, only the impersonal
form of the mailing is saved (for example, instead of the personalised form of address, only
‘Dear Reader’ will be saved).

e. Select when a campaign reaction should be created from the Create campaign reactions

drop-down list (see Email activities, page 12).

You can select from the following options:

e Onclicks: A campaign reaction is created if the recipient clicks a link in the mailing.

e Clicks and openings: A campaign reaction is created if the recipient opens the mailing or
clicks a link in the mailing.

f.  Under Generate leads, select if you want to use the campaign activity to generate new leads when

recipients subscribe to the Inxmail Professional mailing list (see New leads, page 16).

We recommend creating a separate campaign activity used only for this purpose when
generating leads. The campaign activity should not be additionally used to send a mailing.

The fields under Sending information cannot be edited. These fields are filled automatically as
soon as you have sent the mailing in Inxmail Professional (see Sending the mailing, page 10).
When this occurs, the following information will be visible in this area:

e Mailing status: This field shows whether the mailing was sent in Inxmail Professional.

e Soft bounces: This field shows if soft bounces occurred.
A soft bounce occurs if the mailing list could not be sent to a recipient due to a temporary error
(for example, because the target mail server could not be reached due to a recipient's full
email inbox). The email is delivered to the recipient as soon as the temporary error has been
rectified.

e Hard bounces: This field shows if hard bounces occurred.
A hard bounce occurs if the mailing could not be sent to a recipient due to a permanent error
(for example, due to an incorrect email address or deleted email account).

e Unknown bounces: This field shows if unknown bounces occurred.
The ‘Unknown bounce’ category is used by Inxmail Professional for all bounces that cannot
be assigned to any other category.
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5. Save your settings.

You have created and configured a campaign activity. A corresponding mailing list has also
automatically been created in Inxmail Professional.

2.2 Target marketing lists

Ensure that the target marketing lists containing all contacts and leads to which the mailing is to be sent are
assigned to the campaign activity.

You can assign both static and dynamic target marketing lists for campaign activities with the ‘Inxmail
Professional’ channel.

For more information on creating and using target marketing lists, see the Microsoft Dynamics CRM 2011
Online Help system.

2.3 Transferring recipients

Setting up the campaign activity also automatically creates a mailing list in Inxmail Professional. However,
the mailing list does not yet contain any recipient data.

The next step is to transfer the contacts and leads assigned to the campaign activity through target
marketing lists to Inxmail Professional as recipients as follows:

1. Open your Inxmail Professional campaign activity

2. Click the =¥ Transfer recipients button.

The system determines how many target marketing lists are related to the campaign activity and how
many recipients can be transferred.

Submit Recipients

Submit all contacts and leads in the assigned marketing fists to Inkmail Professicna

Marketing lists: 1

Recipients: 217

| Submit

Fig. 3: Transfer recipients

3. Click the Transfer button.

All contacts and leads in the target marketing lists are transferred. They are automatically subscribed to
the Inxmail Professional mailing list as recipients.
If data from already transferred contacts or leads (for example, the surname or address) is modified, the
corresponding recipient data will be promptly and automatically updated in Inxmail Professional.
The following are not automatically compared between Microsoft Dynamics CRM 2011 and Inxmail
Professional:

e New contacts that were created after the transfer to Microsoft Dynamics CRM 2011 will not be
automatically transferred to Inxmail Professional.

e Contacts that were deleted after the transfer to Microsoft Dynamics CRM 2011 will not be automatically
unsubscribed or deleted in Inxmail Professional.

For this reason, you should run the recipient transfer again shortly before sending the mailing (see Sending
the mailing, page 10). Already transferred data will then be overwritten.
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3 Mailing
In Inxmail Professional, you can open the mailing list created automatically by your campaign activity and

check if all recipients (that is, contacts and leads) were transferred.

You can then create a new mailing in the mailing list and fill it with content. Then assign the mailing to the
recipients and send it.

We recommend never sending more than one mailing to a mailing list created by a campaign activity (see
Creating an Inxmail Professional campaign activity, page 3)

The reason for this is that if you send two mailings, for example, it will have the following effect on the
handling of the recipient reactions:

e After sending the first mailing, the clicks and openings of this first mailing are counted and displayed in
Microsoft Dynamics CRM 2011 as usual.

e If a second mailing is then sent,

= only clicks and openings of the second mailing will be counted (that is, from this point on, no clicks
and openings of the first mailing will be counted any longer).

= The clicks and any openings of the second mailing will be added to the clicks and openings of the
first mailing counted up to this point.

If you want to send further mailings, you should create a new campaign activity and thereby automatically
create an additional mailing list.

3.1 Mailing list and recipients

Creating the Inxmail Professional campaign activity also automatically creates a mailing list in Inxmail
Professional (see Creating an Inxmail Professional campaign activity, page 3). This mailing list can be
opened as follows:

1. Start Inxmail Professional and log in with your login data.

2. Click the List overview entry in the main tab E (Cockpit).
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You will be directed to the overview of mailing lists. An overview of all mailing lists to which you have
access appears.

. .
- 7l
inxmail PROFESSIONAL 4 R redakteur
-~
2| i 8 L=
Cockpit O/7X|&|@|© @ [Name Alists =)
19 Quickstart Name = Description Redpient Last mailing dispatch Creation date:
=2 send [= |redounge EAP M3 Test mit re-lounge 1} 15/09/2011 11:19:38 15/09/2011 10:37:17 | *
end overview
N [= | sample Company 0 Nosendngyet | 04/10/2012 11:04:36
() Editorial overview
- E Sample Company Newsletter Monaticher Newsletter fir Kunden _ 11/03/2013 10:00:00 | 21/08/2012 11:35:28
B [= | sample Company Sales Newsletter fiir Vertrieh 5,229 11/10/2012 12:13:30 14/08/2012 10:45:46
[ | sample Company 13,662 08/10/2012 1:02:28 | 21/08/2012 11:40:45
[ | saudi Arabien Newsletter 0 Nosending yet | 23(08/2012 10:30:48
[ | schuiung XPro 4.1 1 04/10/2011 15:02:05 | 04/10/2011 10:43:38
[= | seminar-Mittsiungen 0 12/06/2007 11:30:28 | 07/02/2007 13:32:33
[ | serverausfall-int. kunden 0 19/11/2009 14:24:55 11/11/2009 14:21:23
[ | serverausfall-int. Partner 0 18/11/2009 16:20:32 | 11/11/2009 14:3%:27
[ | serverausfall-Int. Partnerkontakte 0 19/11/2009 14:21:50 11/11/2009 14:31:22
[ | serverausfall-xunden 0 19/11/2009 14:23:24 | 11/11/2009 14:25:00 :|I
[ | serverausfall-partner 0 18/11/2009 16:13:35 11/11/2009 14:34:45 |
[E | serverausfall-partnerkontakte 0 19/11/2009 14:13:43 11/11/2009 14:28:50
[=F | Teeeceestiste 51,133 No sending yet 28/08/2012 15:42:35
~ Detais 1 of 135 lists selected
[= sample Company Newsletter Recipient development
Description  Monaticher Newsletter fur Kunden a
Modification  18/09/2012, 10:58 | Mustermann
Generation  21/08/2012, 11:35 | dy
L |Type 7789 | Standard list
Recpient 40 subscribed
Mailings 2new | 4sent | 0interrupted | 0 Current dispatch
a0

30 day trend: -1 Recipient (-2.44%)

Fig. 4: Cockpit — List overview

Double-click the mailing list name in the overview to open the mailing list.

The mailing list will appear on its own tab.

= id €8 Company Newsletter X

Fig. 5: ‘Company Newsletter’ mailing list tab

The Properties agent of the mailing list contains the reply and sender email address details, for
example (see Creating an Inxmail Professional campaign activity, page 3).

You can check if the recipient transfer was successful, that is, if the contacts and leads were subscribed to
the mailing list (Transferring recipients, page 5) as follows:

= On the tab of the mailing list, click the Q Recipients agent > Subscribed tab.
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All recipients subscribed to the mailing list appear.

 inxmaild - Inxmail Professional EX
inxmail PROFESSIONAL 4 Qpeniear -~ 21 -
(2| W B/ veweros x | s
[2] Maiings e X \ 2B \ B \ FREN \ ry \ ] Target aroup: | (nane) | Views[ Al recipiets v
Subscribed | Unsubscribed|
13 Repors email Change date locale salutation_old | couponcode firstname comma... | lastmodified lastname: SFOCID
achim.wiedemann@incmail de 16/01/2012 13:27:03 ] - |
k someane_s@example, com 10f01/2012 11:07:34 O 3
?F T s someone_giexample.com 10/01/2012 11:02:43 O
-+ dunker@inxmail. de 09/01/2012 15:41:32. [m}
EE Subseriptions someone_m@example. com 09/01)2012 15:41:32. ]
. somenne_h@example. com 09/01/2012 15:41:32 (]
% Froperties rl-+fischer@incmail.de: 09012012 15:41:32° [m}
someone_k@example com 09/01/2012 1541133

Fig. 6: ‘Recipients’ agent > ‘Subscribed’ tab

3.2 Creating a new mailing

1. Open the mailing list created automatically by the Inxmail Professional campaign activity (see Mailing
list and recipients, page 6).
2. You can open the Create new mailing dialog box as follows:
= To open the dialog box on the ET (Cockpit) tab, go to the tab and then click the L New mailing
button.
= To open the dialog box on the tab of a mailing list, go to the Mailings agent > Mailings tab and
click the (Create new mailing) button.

The dialog box opens.
Create following new mailing
@ HTML

() Text
() Multipart (HTML + Text)

:Do not use a template

Mo preview available

Fig. 7: (from the tab of an open mailing list) ‘Create new mailing’ dialog box
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3. If you opened the dialog box from the Cockpit tab, select the mailing type in the Type drop-down list
and the mailing list in which you want to create your mailing from the Associated list drop-down list in
the dialog box.

If you opened the dialog box from the tab of a mailing list, the Associated list field will not be displayed
in the dialog box as the mailing will be automatically created for the current mailing list.

4. Enter a name for the mailing in the dialog box.
Select a name that will allow you to locate the mailing quickly.
5. Select one of the following formats for the mailing:

If the format is already preselected and the respective fields in the dialog box are greyed out, this
means that the format for all mailings of this mailing list is preset (Setting up the properties of mailing
lists).
= Text
Mailings in text format can be read by every recipient without any problems and are therefore the
preferred format for emails. However, if you opt for text format, you can only send your images as
file attachments.

= HTML
Mailings in HTML format may contain images, different fonts and colours. You can either save
your images on a Web server so that the images are loaded from the Web server and integrated
into your mailing when your mailing is accessed. Or, you can embed your images in your mailing
directly, so that your recipients may view the images even when offline.

To create mailings in HTML format, you will need to be familiar with the HTML mark-up
language. For security reasons, the following HTML elements are not allowed in mailings:

- ActiveX

- Audio

- External style sheets

- Frames and iframes

- Java

- The ‘meta refresh’ element

- Scripts (JavaScript, VBScript, Perl etc.)

- Tooltips

- Video

Please note that many email programs will not display HTML forms.

= Mailings in multipart format contain both a plain text version and an HTML version of the prepared
mailing. The recipient’s email program can then independently select which of the two versions to
display.
6. Select one of the following options from the Template drop-down list:

= To create an empty mailing that is not based on a mailing template, select the Do not use a
template entry.

= To create a mailing whose layout or contents are predetermined by a user-template created in
Inxmail Professional (Setting up a user template (text, HTML, multipart)), select the Use
user-templates entry. Then select the user-template you require in the section under the
drop-down list.
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= To create a mailing whose layout or contents are predetermined by a newsletter template imported
into Inxmail Professional (Import template library), select the relevant newsletter template and
then select the required design in the section under the drop-down list.

7. Confirm your entries in the dialog box by clicking OK.
8. The mailing opens on a new tab where it can be edited.

& |nxanail Professional

inxmail PROFESSIONAL 4 & swpervsor + @ -
2| i Documentation £ Mailing 1 X -
- 3 y ‘\ Check ? Q/ Approval < 2 Recipient: 5 ,:;;\) Dispatch [ { ‘.%‘

Fig. 8: Tab of the mailing
The mailing is also automatically added to the table on the tab of the mailing list > Mailings agent >
Mailings tab.

You have now created a new mailing.

You can now create the mailing content in the mailing tab in the b Editing workflow step. For example,
this process allows you to:

e Specify the mailing subject

e Create personalised text (for example, the name or surname of the recipient)
e Add links to your mailing

e Add file attachments to your mailing

e For HTML or multipart mailings only: Add images to your mailing

For more information, see the Inxmail Professional User Manual under ‘Mailings (editing) or ‘Mailings
(advanced editing)’.

In the “—~ Check workflow step, you can then check your mailing (for example, to see if it is properly
displayed in different email programs). For more information, see the Inxmail Professional User Manual
under ‘Mailings (check)'.

3.3 Sending the mailing

1. To ensure that your recipient data is up-to-date, run the recipient transfer in Microsoft Dynamics CRM
2011 again (see Transferring recipients, page 5).
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2. Open your mailing in Inxmail Professional in the * 2 Recipients workflow step.

® [manail Professional DE®
inxmail PROFESSIONAL 4 2 -@w-
= i % inx £ part X =]
Lo o 5 - .
s (£ check o ool a . gy patcn 3
H©
Recipient of the mailing
All recipients in the list

© Recpients:  each of these target groups belongs to v g =
test123

Estimated number of recipients: -

email Gender Surname format cry First Name Subscription date inxMail.com EAN13Content | bfs
test1 @invald net f Smith it 20.12.2007 14:54:59

test2@invalid net m Gritfin lext 05.02.2008 18:19:08

testag@invalid net m Carter il 30.10.2009 15:46:27
£ 3

Fig. 9: ‘Recipients’ workflow step

3. Select the All recipients in the list option.
The table below the input fields displays all recipients to whom the mailing will be sent.

4. Open the' @ Dispatch workflow step for the mailing.

™ |nxmail Professional [:_,\@El
inxmail PROFESSIONAL 4 2 swervsor - 1

o id L7 Companyy Newsletter (2 Newsletter April X

i

(4 The mailng has besn appraved, You can send it immediately or as scheduled,

~-|i- Send test emails 53 start sending now @ Schedule sending ‘ L 2 | (o]

Send status

Not sent

Dispatch details

Subject: Mewsletter April

Sender: konrad. scharinger@inzmal. de

Size: 0.8 KB (Size of the profils currently selected)
Formak: HTHL

Template:

Target group: Recipients: each of these target groups belongs ko:

+ Company target group

Number of recipients: 2 @

Mailing status: Approved

Fig. 10: ‘Dispatch’ workflow step

5. Click the Lv:‘b Start sending now button to send the mailing immediately.



jrererrrreess,,
7 2

/
Inxmail Professional for Microsoft Dynamics CRM 2011 | User Manual | Page 12 of 19 inxma” ) @

4

PROFESSIONAL 4

The dialog box opens.

& Start dispatch @

Send mailing "vd' now P

Target group: Dispatch to all recipients in the list

MNumber of recipients: 319

| “Send || Cancel

Fig. 11: ‘Start sending’ dialog box

Click the Send button in the dialog box.
A message window in which you need to confirm the dispatch by clicking Yes appears.
You have sent your mailing.

Return transfer: Reactions and reports

The following information can be transferred back from Inxmail Professional to Microsoft Dynamics CRM
2011 after sending the mailing:

Exactly which information is transferred back depends on the settings of your campaign activity (Creating
an Inxmail Professional campaign activity, page 3).

4.1

Email activities: A corresponding email activity is created in Microsoft Dynamics CRM 2011 for each
contact or lead to which the mailing was sent.

Bounces: If the email address of a contact or lead causes a bounce, this will automatically be saved for
the contact or lead in Microsoft Dynamics CRM 2011.

Unsubscriptions: If a contact or lead unsubscribes from the mailing list using the unsubscribe link in the
mailing, they will automatically be excluded from the dispatch of mass emails in Microsoft Dynamics
CRM 2011. They will not receive any more mailings over the ‘Inxmail Professional’ channel.

Campaign reactions: The recipient’'s campaign reactions to the mailing (for example, click and opening
rates) are saved in Microsoft Dynamics CRM 2011 for each campaign activity and/or each campaign.

Report: You can request the Inxmail Professional report with key figures on the mailing in Microsoft
Dynamics CRM 2011 and open it as a PDF version.

New leads: If a recipient subscribes to the Inxmail Professional mailing list using a login form on your
website, for example, a new lead will automatically be generated in Microsoft Dynamics CRM 2011.

Email activities

You can configure in your campaign activity that, for each contact or lead to which the mail was sent, a
corresponding email activity is created in Microsoft Dynamics CRM 2011 (see Creating an Inxmail
Professional campaign activity, page 3). This email activity is opened as follows:

1.
2.

Open the contact (Marketing > Contacts) or lead (Marketing > Lead) in Microsoft Dynamics CRM 2011.
Click Closed Activities in the Related > General area.



jrererrrreess,,
7 2

.
.

Inxmail Professional for Microsoft Dynamics CRM 2011 | User Manual | Page 13 of 19 inxma” @

PROFESSIONAL 4

The list contains all email activities for the contact or lead. Sent mails are saved as email activity with
the ‘Email’ activity type.

List Tools 44 Microsoft Dynamics CRM Technical Consulting '@
ﬁ Contat  Add  Customix: Ativities I S mB ey

/ qE ¥ Delete Activity | [ Mark Complete qﬂ 3 Connect | Share Y ﬁh . g :IE|
g‘ = 5 Bulk Delete Cancel ) Add to Queue 7] Copy a Link 5 - = Sl
Add New Add Existing  Edit Include Filter Chart Run  Start Run  Export
Activity-  Activity ¥ Set Regarding 3] E-mail a Link Panew Workflow Dialog Report. Activities
Records Actions Collaborate Current View  View Process Data
Information §=| Contact Contacts M IR S
nE q
Andreas Herbinger
E-mail Preferred Method of Contact Owner
someane_m@example.com Any Q Technical Consulting
Filter on: | 411 +~ | Include: | Related "Regarding” Recaords v
Related 0 | subject | Activity Type | Activity Status | Regarding | Ppriority | Due Date 2
4 General * |CJE2 samplz Company Mewsletter CRM:0001756 E-mail Completed # Mew product  Normal
[ Further Addresses []EA sample Company Newsletter CRM:0001590 E-mail Completed w2 Aktuelle Frod  normal

[ Adivi

Fig. 12: Email activities of a contact

If you specified in the campaign activity that the email activity is to be saved completely, you can also open
the (impersonal) sent mailing by clicking the subject in the email activity.

4.2 Bounces

If the email address of a contact or lead causes a bounce, this will automatically be saved in Microsoft
Dynamics CRM 2011 in the following location:

1. Open the contact or lead in Microsoft Dynamics CRM 2011.
2. Inthe Settings area, the fields under Bounces display the following:
=  Whether the email address was categorised as invalid as a result of a bounce
Email addresses categorised as invalid will not receive any more mailings over the ‘Inxmail
Professional’ channel.

If an email address of a contact or lead categorised as invalid is changed, it will be automatically
recategorised as valid. Mailings sent using the ‘Inxmail Professional’ channel will once again be
sent to the contact or lead.

=  Whether, which and how many bounces were caused.

Bounces
Email address invalid ¢~ o Soft bounces |
Hard bounces Unknown Bounce |

Fig. 13: Bounces

4.3 Unsubscriptions

If a contact or lead unsubscribes from the mailing list using the unsubscribe link in the mailing, they will
automatically be excluded from the dispatch of mass emails in Microsoft Dynamics CRM 2011. They will not
receive any more mailings over the ‘Inxmail Professional’ channel. This can be seen in the following
location in Microsoft Dynamics CRM 2011:

1. Open the contact or lead in Microsoft Dynamics CRM 2011.
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2. You can see if the dispatch of bulk emails or mailings is permitted over the ‘Inxmail Professional’
channel for the contact or lead in the Contact Methods area under Bulk Email.

Contact Methods

Preferred Any v | Bulk E-mail  Alow @ Do Not Allow |
E-mail & Allow ¢ Do Not Allow Fax & Allow " Do Not Allow
Ehone @ Allow ¢ Do Not Allow

Mail @ Allow ¢ Do Not Allaw

Fig. 14: Bulk Email not allowed

4.4 Campaign reactions

You can configure in your campaign activity if and when the recipients' campaign reactions (for example,
the click and opening rates) should be saved in Microsoft Dynamics CRM 2011 (see Creating an Inxmail

Professional campaign activity, page 3):

e On clicks: A campaign reaction will be saved if the mailing recipient clicks a link in the mailing.

e Clicks and openings: A campaign reaction will be saved if the mailing recipient opens the mailing or
clicks a link in the mailing.
A maximum of one campaign reaction will be created for each recipient in a campaign activity or
campaign. This can, however, contain multiple entries, for example, if the recipient clicked multiple
links in the mailing.

A recipient’'s campaign reaction can be opened as follows:

1. You can open campaign reactions for each campaign or for each campaign activity. To do so, open
your campaign or campaign activity.
Click Campaign reactions in the Related > General area.

The list of campaign reactions appears.

List Tools 44| Microsoft Dynamics CRM Technical Consulting @
E Campaign Adtivity  Customize Campaign Responses Inxmail GmbH o

= j Add to Queue 1 Share Y g.. ::EE|
— 7 % Copy a Link - i Gl
Add New Campaign  Edit A paign Filter Run Start Run  Export Campaign
Response e tH 7 E-mail a Link Workflow Dialog Report« Responses
Records Collaborate Current View Process Data
Information 1:}‘ Campaign Activity Campaign Adtivities v | & | %
Campaign Activity " New PrOdUCts
Registerk
Tnxmail Pr & Campaign Responses: Campaign Resy Associated View ~ [l gl
Hotes O | subject | customer | ReceivedOn | Response Code | StatusReason 2
Related D‘[ﬂ Inxmail Professional Heinrich Fischer (Beispiel) 12122011 Interested Open
%% muxmail Professional Andrea Dunker (Beispiel} 12122011 Interssted Open
“ G:g:' A % mumail Professional S, Zander 12122011 Interested Open
B co
4 Audit H

Fig. 15: List of campaign reactions

4. To open a recipient's campaign reactions, click the campaign reaction subject.
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5. Inthe campaign reaction, you can see which links the recipient clicked, for example.
List Tools 44 Microsoft Dynamics CRM Technical Consulting @
E Contact Add Customize Activities Inxmail GmbH
s = /& Delete Activity 72 Mark Complete ﬁ}- ) Connect £ Share @
'-é =S 5 Bulk Delete & Cancel _J ) Add to Queue 7 Copy a Link G ni </ i% ISE;‘
Add Mew Add Existing  Edit Include Filter Chart Run Start Run Expart
Activity -  Activity Set Regarding s ] E-mail a Link Pane~ Workflow Dialog Report . Activities
Records Actions Collaborate Current View  View Process Data
Information §=| Contact Contacts ME IR

~" Andreas Herbinger

E-mail Preferred Method of Contact Owner

someaone_m@example.com Any 9 Technical Consulting
Filter on: | All + | Incude: | Related "Regarding” Records v
Related
O | subject | Activity Type | activity Status | Regarding | Priority | Due Date =
4 General “ |CJE=R sample Company Newsletter CRM:0001756 E-mail Completed & New product  Normal

[ sample Company Newsletter CRM:0001590 E-mail Completed @ Aktuliz Prod Normal

Fig. 16: Campaign reactions for a recipient

4.5 Inxmail Professional report

After sending the mailing, you can open the Inxmail Professional report with key mailing data in Microsoft
Dynamics CRM 2011 as follows:

1. Open your campaign activity in Microsoft Dynamics CRM 2011.

2. Click the = Request report button.
A window appears.

3. Select the language and time zone in which the report should be prepared. Then click the Request
button.

If a window appears asking you to specify that ‘mixed’ content must be displayed, confirm with Yes.

The ‘Important key figures for a mailing’ report will be generated in Inxmail Professional and transferred
to Microsoft Dynamics CRM 2011 as a PDF version.

4. Click the Notes area in your campaign activity. You will find a note entry for the report.
If the report is not yet displayed there, refresh your browser window by pressing Fb5.
5. Click the note entry.
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The dialog box opens.

I I gy save & New
>( Delete

44 Microsoft Dynamics CRM

Customize
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Technical Consulting L
Tnxmail GmbH gy

© 8 2 @

@ \; A Sharing -
= Qﬁcapya Link

Save Save & Attach  Add Distribute Campaign Close Campaign  Connect Addto Queue Item Assign _ Process Run Transfer Request
Close File  Mote Activity Activity - Queus  Details i E-mail a Link . Report. recpients report
Save Include Adtions Collaborate Data Inxmail

Information

Campaign Activity

Registerkarte "Konflikte"
Inxmail Professional
MNotes
Related
4 General

8 Target Marketing Lists
@ Connections
[ Audit Histary
A campaign Responses

4 Processes

@'g Workflows
[E] pialog Sessions

I:_‘/J Campaign Activity
~ New products

~ Notes
Add a new note...
._-@ Title: Important mailing key figures

Note created on 12.12.2011 15:22 by Technical Consulting
D Inxmail_Professional_Report.PDF (27.906 Byte(s)}

Status Open

Fig. 17: Dialog box to download the report

Campaign Activities v | & | &

Edited 12.12.2011 15:22 by Technical Consulting

6. Click Save to save a PDF version of the report. Then open the saved PDF file.

Mon, 12/12/2011 02:22 PM

eport: Important key figures for a mailing

Important key figures for a mailing

This report gives a summary view of the most important performance data of a mailing.

* Mailing name
+ Subject

* List name

* Report from
+ Report to

* Report created on

General mailing data

Number of recipients contacted (gross)
Numbsr of recipients reached (net)
Number of hard, soft and unknown bounces
Target groups

Format

Average size of the mailing (in KB)
Dispatch date

Dispatch end

Sending speed (mailsh)

Click response data

Number of opening® recipients
Opening rate®
Total clicks

New products

Sample Company Newsletter
New products

Mon, 12/12/2011 02:15 PM
Mon, 12/12/2011 02:15 PM
Mon, 12/12/2011 02:22 PM

16

15

1(6.25%)

(none)

Multipart

74

Mon, 12/12/2011 02:15 PM
Mon, 12/12/2011 02:15 PM
163,600

3
20.00%
4

Fig. 18: Inxmail Professional report

For more information on the ‘Important key figures for a mailing’ report, see the ‘Reports’ section of the

Inxmail Professional User Manual.

4.6

New leads

In your campaign activity, you can specify that Microsoft Dynamics CRM 2011 should automatically
generate leads when recipients subscribe to the mailing list (see Creating an Inxmail Professional
campaign activity, page 3). This allows you to expand your lead data.
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Recipients can, for example, subscribe to the mailing list using a subscription form on your website. If you
use the double opt-in subscription procedure, the recipients reconfirm their subscription, and you get
qualified email addresses.

Information on how to create such a subscription form and integrate it into your Web pages can be found in
the Inxmail Professional User Manual under ‘JSP templates for Web pages’.

We recommend using different campaign activities (or mailing lists) to generate leads and send mailings.

The reason for this: It is necessary for transferring recipient data to send mailings (see Transferring
recipients, page 5). This procedure will overwrite all new subscriptions to the mailing list in Inxmail
Professional.

You can see if a lead was generated in this way in Microsoft Dynamics CRM 2011 in the Details area of the
lead (Marketing > Leads). ‘Inxmail Professional’ will have been entered as the source of the lead.

The ‘Inxmail Professional’ lead source is not lost if you change the lead at a later point in a contact.

5 Error handling

A corresponding message will appear if errors (connection problems, for example) occur while working with
the Inxmail Professional for Microsoft Dynamics CRM 2011 Connector.

[Arg_SecurityException]

[CrossDomainError]
l »

Fig. 19: Message if recipients could not be transferred to Inxmail Professional

In this case, contact your Microsoft Dynamics CRM 2011 administrator. The administrator will be able to
trace the cause of the error in the Microsoft Dynamics CRM 2011 log file and possibly resolve the problem.
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Legal notice

Publisher: Inxmail GmbH

Mailing Address Wentzingerstr. 17, 79103 Freiburg, Germany
Telephone: (+49-761) 296979-0

Fax: (+49-761) 296979-9

Email: info@inxmail.de

Website: www.inxmail.de

Author: Inxmail GmbH

Founded in 1999, Inxmail is an email marketing expert and software manufacturer providing a solution for professional
online marketers and agencies. Inxmail Professional is popular with large corporations and small agencies alike due to its
high level of security and outstanding system stability. For professional users, Inxmail acts as a technical facilitator that
allows them to realise their creative ideas in digital dialogue marketing. The particular strengths of Inxmail Professional
include its superior performance, unsurpassed flexibility and its wealth of professional functions.
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